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Fall 2025 Undergraduate Enrollment Highlights



Grad Enrollment Growth Rebounds 
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Are We Already Seeing Recession-Like Graduate Enrollment Growth? 



Fall 2025 Top Graduate Programs: National Trends



Long-Term Shift to Online & Hybrid Continues

+6.7%

Avg. Annual Growth Exclusively Online

+6.1%

+194K
Increase in Graduate Students Taking both 
Online and F2F Courses, 2019-2024

Pre-Pandemic, 2012-2019
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The Online Grad Market Consolidates at Scale 

Bubble size shows total 
online graduate students 
from out-of-state

+41.2K
Growth in Online Grad. 
Enrollments at the ‘New 
Online Giants’ (2019-24)

+35.4K
Growth in Online Grad. 
Enrollments at the 
Online Giants (2019-24)
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Internal Signals Don’t Equal Market Demand

Shifting from institutional 
intuition:

• The RN to BSN had record applications 
this year

• Our MAT programs have room to grow 

• Corporate partners want our Business 
Analytics students

To data-driven evidence (IPEDS, 
BLS, etc.): 

• BSN demand is up 23% in the past 5 years 
in our region

• Regional MAT competition is equitable

• Regional demand for analytics skills is up 
35% with key industry employers



A Data-Driven Framework for Program Growth



Market Validation that BSN is a Strong Bet

Sizeable market with student demand up 1%

Equitable market share 

85 competitors (up 

6% since 2020)



BSN Market is Poised for Growth



A Data-Driven Framework for Program Growth



Occupational Outlook is Strong

RN Job Postings & Salary
Job postings up 4% YoY with compensation 
above the national average

RN Degree Requirements
26% require Associate’s
54% Bachelor’s
12% require Master’s



Scan QR Code for 

Complimentary EAB Resources
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Ohio University
• Rural, public school

• Founded in 1804

• HLC accreditation

• R1 university

• 30,000 students; 8,000 are online

• 60+ online programs

• “Best Value” public school in Ohio for 6 years running (39th nationally)



Ohio University-History of Partnerships
• The early 2010’s, in order to support strategic enrollment growth for our online RN 

to BSN program—Ohio University worked to create strategic employment partners. ​

• These partnerships would lead to help create the largest online RN to BSN program 
in the state. We currently have over 45 healthcare partnerships where we actively 
recruit new students into our online to RN to BSN program and also growing many 
other healthcare and healthcare adjacent programs. ​

• 5 years later—expansion of partnerships to support the College of Business 
graduate programs​

• In late 2019—OHIO Online created its own department Affinity Groups and 
Student Engagement to support all online graduate and undergraduate programs 
through strategic partnerships.​

• We now have over 75 official businesses and many other unofficial to support our 
enrollment growth. 



State Funded Grants- ESC
• In 2025, the state of Ohio granted funding to Educational Service Centers to support high school 

teachers in their region earning the credentials to teach College Credit Plus* courses.​
• Required credentials vary by subject, but typically a master’s degree in the subject, or a master’s 

degree + 18 credits in the subject.​
• The CCP Teacher Credentialing Grant was awarded to four ESCs, including Gallia-Vinton and Athens-

Meigs, which are the closest counties to Ohio University.​
• Awards totaled over $3 million​
• Full degrees or 18 credits in the subject, based on interest and needs

8College Credit Plus: Ohio’s dual enrollment program that provides students in grades 7-12 the 
opportunity to earn college and high school credits simultaneously.



OHIO’s Opportunity
CCP Program of 
Interest Count

Mathematics 20

Education 12

American History, 

American Government, 

Social Sciences, World 
History

11

English Language Arts 8

Biology/Life Sciences 5

Chemistry 3

Physics 3

Business 2

Communications 2

Psychology/Sociology 1

Agriculture 1

Environmental Sciences 1

Philosophy 1

Speech 1

Composition 1

Technical Report Writing 1

• OHIO Online connected with local ESCs to develop a partnership 

based on the existing programs and OHIO’s comprehensive wrap-

around services, including enrollment advising and student support.

• Within two weeks, we had 2 in-person info sessions with 52 interested 

local teachers.

• 13 teachers were able to be admitted to four graduate programs in 

less than a week!

• 2026: partnership continues & evolves



One Size Doesn’t Fit All

oClose collaboration with program directors and faculty to 

understand the target audience-where are prospective students 

spending their time? 

oThink differently about how to bring value to the partnerships-

education, networking, space, employment opportunities, career 

services, etc.

oWhat opportunities are in your state community—grants, workforce 

initiatives, etc

How can partnerships help to build differing 

programs and goals? 



Strategic Partnerships in Practice
Enrollment Growth Workforce Needs

Project Management Provide CEU Opportunities, 

Targeted local employers in need to 

fill these roles, Association Needs

Athletic Administration/Master of 

Coaching Education

Combined efforts to have an effect 

on a broader audience, 

memberships and associations were 

key. Ohio K-12 partnerships. 

Accountancy Employer meetings to determine the 

needs, targeted outreach at specific 

times in the year based on needs of 

the industry. Associations. 

Performing Arts Medicine Niche program, real need in the 

industry. Leveraing programs 

network to meet with industry 

leaders. 

Community Colleges Meet the needs of our current 

partners. 
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