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Using Zoom

Connecting
to Audio

Refer to the webinar
confirmation email you
received in your inbox.

Asking
a Question

Type your question here

Brief
Exit Survey

We’'d appreciate your
feedback on today’s
presentation.
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Unlock Every Recruitment Advantage with Enroll360
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An Insight Paper on Today’s Topic

This Session Consists of Highlights from a More Extensive Resource

50+ pages of guidance on
@ EAB preparing for the enrollment
landscape of the near future
College Search Trends
Across Space and Time T

A North-South Divide in Out-Migration
A Deep Dive into the Regional Trends of Student
Search Behaviors and Their Enrollment Impact

jional and State-by-State Vari
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‘ Recent Application Trends
‘ Recent Enrollment Trends

. Current Inquiry Trends
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National Average Yield Rate Has Declined

Every Year Since 2009
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Change in Enrollment

Change in Enrollment Growth for 4-Year Institutions from 2017 to 2021
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1) Enrollment growth and decline are split into quartiles.
2) For more on this, see our blog post: “What does
application growth mean for enroliment outcomes?

Findings from a new IPEDS analysis” at EAB.com. Source: EAB Analysis of IPEDS Fall Enrollment, Admissions, and

Institutional Characteristics Datasets, 2017-2021.
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If You Aren’t Growing Apps, You’re Losing Enrollment .

Change in Application Volume for 4-Year Institutions from 2017 to 2021
by Enrollment Growth

-22%

Enrollment Shrank Enrollment Grew

B % Change in Applications B % Change in Enrollments

1) Enrollment growth and decline are split into quartiles.
2) For more on this, see our blog post: “What does
application growth mean for enroliment outcomes?

Findings from a new IPEDS analysis” at EAB.com. Source: EAB Analysis of IPEDS Fall Enrollment, Admissions, and

Institutional Characteristics Datasets, 2017-2021.
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Unequal Growth in Application Volume

State-by-State Variation in College Application Volume
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Source: EAB Analysis of IPEDS Fall Enroliment, Admissions, and
Institutional Characteristics Datasets, 2017-2021.
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‘ Recent Application Trends
. Recent Enrollment Trends

‘ Current Inquiry Trends
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Enrollment Down in Most—but Not All—Places

State-by-State Variation in College Enrollment Volume
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Source: EAB Analysis of IPEDS Fall Enroliment, Admissions, and
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Overlapping Shifts in Demographics! & Enrollment .

They’re a Major Force Influencing Enrollment Trends, but Not the Only One

Demographic Growth
Enrollment Growth

Demographic Decline
Enrollment Growth

Demographic Growth
Enrollment Decline

4

Demographic Decline
Enrollment Decline
. : . : Sources: EAB Analysis of IPEDS Fall Enroliment, Admissions, and
) I::;;Egg;giiga;g; in the college-age population and Institutional Characteristics Datasets, 2017-2021; 10t Edition
! WICHE Knocking at the College Door K12 Data; Grawe, Nathan, The
Agile College (HEDI data file).


https://www.eab.com/

A North-South Divide in Out-Migration
Regional and State-by-State Variation in Student Out-Migration
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1) Students who enrolled in a college
outside of their home region.

2) Students who enrolled in a college
outside of their home state.

Source: EAB Analysis of IPEDS Fall Enroliment, Admissions, and
Institutional Characteristics Datasets, 2017-2021.
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A Growing Gender Gap in Enrollment

Regional and Gender Variation in College Enrollment

Nationwide
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Source: EAB Analysis of IPEDS Fall Enroliment, Admissions, and
Institutional Characteristics Datasets, 2017-2021.
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A Growing Gender Gap in Enrollment

Regional and Gender Variation in College Enrollment
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Source: EAB Analysis of IPEDS Fall Enroliment, Admissions, and
Institutional Characteristics Datasets, 2017-2021.
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Indexed Change in First Year Enrolls

Public and Private Institutions
Entering Class 2015 to 2021, Indexed Relative to 2015
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Indexed Change in First Year Enrolls

Public and Private Institutions by Size

Entering Class 2015 to 2021, Indexed Relative to 2015
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Indexed Change in First Year Enrolls

Public and Private Institutions by Size (Market Avg vs
Entering Class 2015 to 2021, Indexed Relative to 2015
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‘ Recent Application Trends
‘ Recent Enrollment Trends

‘ Current Inquiry Trends
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Students Are Inquiring Later

Timing and Volume of Inquiries from Classes of 2021
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Source: EAB research and analysis.
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Students Are Inquiring Later

Timing and Volume of Inquiries from Classes of 2021 and 2022
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Students Are Inquiring Later

Timing and Volume of Inquiries from Classes of 2021 to 2023
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Timing of Recruitment Behaviors Is Shifting

“When did you first start researching colleges?”
Cumulative Percentage of Students Who Had Started Researching by Time Period, Communication Preferences Survey
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Timing of Recruitment Behaviors Is Shifting
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Inquiries Trends May Presage Future Enrollment

State-by-State and Regional Variation in Student Inquiries Received
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Source: EAB research and analysis.
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Demographic Changes’ Impact on Inquiry Trends

Clear Regional Patterns in How Demographics Influence Student Inquiries
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1) The combined change in the college-age population and
the college-going rate.
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Source: EAB research and analysis; 10t Edition WICHE Knocking at
the College Door K12 Data; Grawe, Nathan, The Agile College (HEDI
rved. eab.com data file).
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Regional Patterning of Outgoing Student Inquiries

Inquiries Students Sent Out-of-State and Out-of-Region
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1) Inquiries that students sent to a college
outside of their home region.

2) Inquiries that students sent to a college
outside of their home state.

Source: EAB research and analysis.
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Three Main Takeaways

1 Application growth is imperative to combat
declining yield trends

2 Enroliment skew favors size and selectivity

3 Notable changes in timing of college Search
behavior

©2023 by EAB. All Rights Reserved. eab.com
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I'd Like to Speak More About...

1 How to get in front of students who are
seriously considering my competitors

2 How to maximize my chances of converting
my prospects into inquiries

3 How to grow my applicant pool to offset
increasing competition

i Other (write in the Q&A box)

©2023 by EAB. All Rights Reserved. eab.com

Choose all that

apply
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Additional Resources Available to You

Request a copy
of the webinar recording and slides

HE®

® Set up some time
A to talk with Ian

Request a copy
_1 of the insight paper

©2023 by EAB. All Rights Reserved. eab.com

Submit your
request in the

survey at the
end of the
webinar

33
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Ian Watt

Executive Director of Partner Success
iwatt@eab.com

Q Tell us what you thought of today’s session via our post-webinar

" pprl  Sign up for of today’s webinar

) -
/ Visit EAB.com for other



https://www.eab.com/

EAB

202-747-1000 | eab.com

0 @eab @ @eab_ 0 @WeAreEAB @eab.life



	Slide 1: College Search Trends Across Space and Time
	Slide 2: Today’s Presenter
	Slide 3: Using Zoom
	Slide 4
	Slide 5: Unlock Every Recruitment Advantage with Enroll360
	Slide 6: An Insight Paper on Today’s Topic
	Slide 7: 1
	Slide 8: National Average Yield Rate Has Declined Every Year Since 2009
	Slide 9: Change in Enrollment
	Slide 10: If You Aren’t Growing Apps, You’re Losing Enrollment
	Slide 11: Unequal Growth in Application Volume
	Slide 12: 1
	Slide 13: Enrollment Down in Most—but Not All—Places
	Slide 14: Overlapping Shifts in Demographics1 & Enrollment
	Slide 15: A North-South Divide in Out-Migration
	Slide 16: A Growing Gender Gap in Enrollment
	Slide 17: A Growing Gender Gap in Enrollment
	Slide 18: Indexed Change in First Year Enrolls Public and Private Institutions Entering Class 2015 to 2021, Indexed Relative to 2015
	Slide 19: Indexed Change in First Year Enrolls Public and Private Institutions by Size Entering Class 2015 to 2021, Indexed Relative to 2015
	Slide 20: Indexed Change in First Year Enrolls Public and Private Institutions by Size (Market Avg vs EAB Partner Avg) Entering Class 2015 to 2021, Indexed Relative to 2015
	Slide 21: 1
	Slide 22: Students Are Inquiring Later
	Slide 23: Students Are Inquiring Later
	Slide 24: Students Are Inquiring Later
	Slide 25: Timing of Recruitment Behaviors Is Shifting
	Slide 26: Timing of Recruitment Behaviors Is Shifting
	Slide 27: Timing of Recruitment Behaviors Is Shifting
	Slide 28: Inquiries Trends May Presage Future Enrollment
	Slide 29: Demographic Changes’ Impact on Inquiry Trends
	Slide 30: Regional Patterning of Outgoing Student Inquiries
	Slide 31: Three Main Takeaways
	Slide 32: I’d Like to Speak More About…
	Slide 33: Additional Resources Available to You
	Slide 34: Q&A
	Slide 35

