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online, they prefer to connect with colleges

through a mix of digital and “real-world”

to th e Always— O N ll ne G ene rat|o N channels. This infographic shares top

findings from EAB's 2025 student surveys to

Insights from EAB’s Surveys of 40K+ Students help enrolliment leaders understand how to
best connect with today’s digital natives.

EMBRACE CHANGING ONLINE SEARCH HABITS ...

Students Are Using Al Chatbots, but Trust in Al Chat Ranks Low Students Prefer Trusted Sites

Students’ Most-Trusted Resources in College Search How Students Search for Info Online
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Online resources (e.g., specific college Ilook for a Iml_( from
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High school resources (e.g., teachers, _ © (links under the ad/sponsored links)
coaches, counselors) :

Communications from colleges (e.g., _ . (links at the top of the results)
email, mail, text messages, virtual tours) :

College apps (e.g., Big Future, Niche, Scior)
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Adult advisors (e.g., CBO counselors,
independent counselors, religious advisors)

. 267 3777

Search engines (e.g., Google, Bing) - of students have used

--------------------------------------------------------------------------------- Al chatbots such as increase in visitors

Social media . ChatGPT to search to Appily.com from
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Al chatbots (e.g., ChatGPT, about colleges sources in 2025 e

Gemini, on college websites)

... BUT DON'T UNDERESTIMATE “"TRADITIONAL" CHANNELS

Email Isn't Dead Students Value Real-World Interactions

Students’ Preferred Communication Channels with Colleges Students Have Overwhelmingly Positive Reactions to Receiving Mail
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of students prefer to
receive information
via email
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Students name
in-person events as
their #1 most trusted

and most helpful
sources in college
search

Emails College Websites Mail Visit Texts Social Media

Il At Start of College Search [l Once School Is on Student's Short List

Read more survey insights and recommendations
—'A3 for “Recruiting the Anxious Generation.”
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